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The MN/ND ABC Chapter exists based on 
the merit shop philosophy and uses it as 
the foundation for helping its members win 
work and deliver that work safely, ethically 
and profitably for the betterment of the 
communities in which ABC and its members 
work. Here are highlights demonstrating the 
association’s successes in delivering on our 
priority goals and objectives in 2019 to better 
serve members.

HIGHLIGHTS

90%
MEMBER RETENTION RATE  
putting the chapter on the road to 
growth for ten consecutive years

20 STATE 
LEGISLATORS 

visited jobsites to fully experience the 
great work ABC members do in the 

communities where they live and represent

$4,000
in scholarships  

were awarded by our  
CEF Trustees to recognize 
and promote the future  

of construction

ONE BILL
signed to study youth 

training opportunities on the 
jobsite to further promote 
careers in construction

1,730 
People trained through 

ABC’s craft, apprenticeship, 
and supervisor/management 

training

63 Construction 
firms won 
STEP Awards 

recognizing their 
commitment to safety.

$10,000 allocated to Project Build MN 
to create a brand with other leading trade associations to 
promote construction as a great career path

$45,737
Invested with State and 

Federal political candidates 
and issue advocacy 

campaigns to help merit 
shop contractors win work

MNOSHA/ABC 
Partnership

featured over 23 
construction firms  

involved with OSHA  
to keep their jobsites safe

Full-Time 
Safety Team

delivering high quality  
safety services at  

affordable prices with the 
ABC/TBG Safety Trailer

6th Annual Construction 
Management Conference 

with the CFMA Dakotas Chapter brought  
almost 50 thought-leaders together in Fargo, ND

CONGRATULATIONS! 
The chapter received a 97% on the Annual Strategic Scoresheet 
from National ABC Chapter Development Committee

11 New Tailgate Tuesdays
attracted over 400 people helping to brand ABC on the jobsite 
with brats & safety toolbox talks over lunch

20  
COMMUNITY  

BASED ORGANIZATIONS 
worked with ABC staff 

making a strong case for 
the future of our workforce

$50,000 
GRASSROOTS 
social media campaign 
targeted at White Bear 
School District urging 
taxpayers to oppose  

union-only PLA mandates

121 
Members 

received personal visits 
with our Develop-Retain-
Introduce-Produce (DRIP) 

campaign reinforcing our high 
membership retention rate

1,550
Members & Guests 

took advantage of  
Business Development  
and Networking events 

throughout  
the year

82 Companies and training partners used  
the NCCER curriculum to strengthen  
craft professional training and assessment

450 Participants registered for safety  
specific training including OSHA 10
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